It's easy to like or dislike Tony Blair: accessibility experiences and the favourability of attitude judgments.
The present study investigated the circumstances under which accessibility experiences would impact the favourability of political attitudes. Participants who were either interested or uninterested in British politics generated either two (or five) positive (or negative) attributes about Tony Blair before indicating their attitude toward him. The results revealed that politically uninterested participants rated Blair more favourably when they had accessed either a small number of positive attributes or a large number of negative attributes. The favourability ratings of politically interested participants were unaffected by the number and type of accessed attributes. Implications of the findings on the nature of accessibility experiences and attitudes are discussed.